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The News North Korea threatened to
launch military strikes against South
Korea if any of its ships were stopped or
searched as part of an American-led ef-
fort to intercept vessels suspected of
carrying weapons of mass destruction.

Behind the News The escalating
tensions followed the North’s testing of
a nuclear device — its second test in
three years — and the launching of sev-
eral short-range missiles. South Korea
responded by joining the interdiction ef-
fort; later it raised its alert level to re-
flect a “grave threat” from the North. At
the United Nations, efforts were afoot to
enforce sanctions against the North,
which the North says would amount to a
declaration of war.

The News Conservative groups be-
gan laying the groundwork to portray
Judge Sonia Sotomayor as a judicial ac-
tivist in upcoming hearings on her
nomination to the Supreme Court.

Behind the News President Obama
emphasized her “extraordinary jour-
ney” from modest beginnings to the Ivy
League in nominating her to become
the first Hispanic justice. But she is like-
ly to face questions from Republicans
about past comments on how her sex
and ethnicity shaped her opinions, and
the role of appeals courts in making pol-
icy. On one culture-war issue her views
remain a mystery: she has never direct-
ly ruled on whether the Constitution
protects a woman’s right to an abortion. 

The News A new battle over same-
sex marriage loomed in California after
the state’s Supreme Court upheld a ban
on the marriages, ratifying a decision
made by voters last year.

Behind the News A year ago, the
same court upheld the right of same-sex
couples to marry. But a furious backlash
led to Proposition 8, a voter initiative
that banned the marriages. Now same-
sex marriage advocates may start a bal-
lot measure of their own, to effectively
nullify the court’s latest decision. At the
same time, two of the nation’s top litiga-
tors, who opposed each other in the con-
tested 2000 Florida vote count won by
President Bush, said they have sued to-
gether to overturn Proposition 8.

The News Iran restored access to the
social networking site Facebook on
Tuesday, three days after the govern-
ment blocked the site and was accused
of trying to muzzle the opposition dur-
ing the presidential campaign.

Behind the News The controversy
reflected a larger and longstanding bat-
tle between moderates and religious
conservatives over the nation’s direc-
tion. Mir Hussein Moussavi, a moderate
and former prime minister, has used
Facebook to rally support among the
nation’s predominantly young elector-
ate. He is seen as the strongest chal-
lenger to President Mahmoud Ahmadi-
nejad, a religious conservative widely
criticized for Iran’s economic malaise. 

The News The leader of Myanmar’s
pro-democracy movement, who has
been in detention for most of the last
two decades, defended herself in court
last week against charges that she had
broken the terms of her house arrest.

Behind the News Daw Aung San
Suu Kyi has been a rallying symbol
since her party won a huge victory in
1990 but was denied power by the mili-
tary junta. Her house arrest was lifted
briefly in 2002, but she was locked up
again after ecstatic crowds gathered
wherever she went. Now the govern-
ment is seeking to jail her for five years
for allowing an uninvited American in-
truder to stay for two days after he
swam across a small lake to her house.
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Laugh Lines

John Sherffius Boulder Daily Camera, Creators Syndicate

Signe Wilkinson Philadelphia Daily News, Washington Post Writers Group

Mike Luckovich Atlanta Journal-Constitution, Creators Syndicate

Jay Leno
Hey, last night at a fundraiser in

Beverly Hills, people paid $30,000 to
attend a dinner and a discussion with
President Barack Obama. The subject
of the discussion? The struggling
economy.

Osama bin Laden’s former cook . . .
is coming to New York to face
charges. You know, we also got his
driver. And here’s the good news. I
understand we’re closing in on his
pool boy and his aroma therapist. 

Jimmy Fallon
History was made today when

President Obama nominated Judge
Sonia Sotomayor as the first female
Hispanic justice to serve in the U.S.
Supreme Court. Obama said this
should help keep the court from lean-
ing too far to the white.

Burger King is adding a new kids’
meal that’s lower in fat, sodium and
calories. It’s called the “I Don’t Want
That."

Wal-Mart before

Kraft before

and after

and after

With little fanfare, Wal-Mart began 
replacing its commanding 
all-capitals logo with lighter blue text 
in September, punctuated by what 
the company calls a “spark.”

The food giant Kraft unveiled a new 
corporate identity, with a smile and 
“flavor burst,” in February. Its old 
racetrack-shaped, block-capitals 
emblem remains on packaging.

The compressed black letters on the 
old Cheer detergent logo appeared 
to squint. Bouncy new blue “ee” 
twins seem to laugh under a colorful 
spray.

Loud typography and hard edges on 
Stop & Shop’s logo gave way to 
lower-case type and colorful wedges. 

Superfresh, a mid-Atlantic grocer, 
has been rolling out a leaf-sprouting 
logo as it renovates its stores.

The old Sysco box logo — cleverly 
spelling out the food supplier’s name 
—  made way for three newly popular 
features: sky-blue type, a green leaf 
and a warmly worded tagline. 

Last year Quick Chek, a chain of 
food stores, began a five-year rollout 
of a new all-green emblem.

Wild West typography, a rifle sight, 
menacing claws: Blackwater, the 
private security company under 
scrutiny for its involvement in Iraqi 
civilian deaths, had an unhelpful 
emblem. The damaged name was 
abandoned in February, becoming a 
more neutral Xe (pronounced zee).

Warmer, Fuzzier: The Refreshed Logo

Signs of Change

T
By BILL MARSH

HE WORLD ECONOMY is 
in mid-swan dive. Wallets 
are in lockdown. So how 
does a company get people 
to feel just a little bit better 

about buying more stuff? (And 
perhaps burnish a brand that has 
taken some public relations lumps?)

Behold the new breed of corporate 
logo — non-threatening, reassuring, 
playful, even child-like. Not emblems 
of distant behemoths, but faces of 
friends.

“A logo is to a company what a face 
is to a person,” said Michel Tuan 
Pham, a professor of marketing at the 
Columbia Business School. “It’s hard 
to memorize facts about a person 
when you only know their name but 
you haven’t seen their face.” So logos 
remind consumers about companies’ 
traits and pluck at emotions, “the glue 
that ties all the information about the 
brand name together,” Mr. Pham said.

The economy, environment, image 
repair — new logos may address all of 
these. They are also meant to stand 
out in a crowd, but there are striking 
similarities among recent redesigns.

TONED-DOWN TYPE  Bold, block 
capital letters are out. Their replace-
ments are mostly or entirely lower 
case, softening the stern voice of 
corporate authority to something more 
like an informal chat.

“Logos have become less official-
looking and more conversational,” said 

Patti Williams, a professor of market-
ing at the University of Pennsylvania’s 
Wharton School. “They’re not yelling. 
They’re inviting. They’re more neigh-
borly.”

Blogs and e-mail, Ms. Williams said, 
may be encouraging a quieter, calmer, 
lower-case branding vernacular. Who 
isn’t tired of screeds that assault the 
reader via THE CAPS LOCK KEY? 

Here are two remakes:

Letterforms are lighter and rounder 
— an extended family of homogenized 
fonts that would be comfortable on a 
local newsletter or generic Web page. 

FRIENDLY FLOURISHES Kraft Foods 
has joined Amazon.com and Hasbro, 
all represented by logos that smile.  
And to further lighten the corporate 
mood, whimsy in the form of sprigs 
and bursts has been appended to 
several big brands.

Wal-Mart’s old mark was navy blue, 
but it felt Red State. The company has 

been under heavy attack for its labor 
and environmental practices, bruising 
its brand in bluer quarters.

A major image overhaul is under 
way, and a new logo is starting to 
appear across the country. The 
military-style Wal-Mart star has given 
way to a yellow twinkle that punctu-
ates a new message: this is a company 
that cares, with fast and friendly 
service and a fresh, innovative 
outlook, according to Linda Blakley, a 
Wal-Mart spokeswoman.

HAPPIER COLORS  “The economy is 
the No. 1 influence this year,” said 
John H. Bredenfoerder, a color expert 
and design director at Landor Associ-
ates, the brand-consulting company 
that produced the new Cheer deter-
gent emblem. Amid all the gloom, he 
said, “people need a little joy in their 
lives.” Cue the new logos: electric blue 
type with accents in school bus yellow, 
red, purple, orange and green.

Last year’s top influence, green for 
sustainability, remains; leaves still 
sprout across the corporate landscape. 

Mr. Bredenfoerder said that blue 
was also gaining as a stand-in for the 
environment (think of earth’s blue orb 
as seen from space, or clear blue 
waters) as well as for fresh optimism. 
But please, make it a joyful sky blue — 
not dark, corporate-titan navy.
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